
A Member Group of Idaho Media Professionals 

The March meeting of the Idaho 

Screenwriters  Association will be on 

Tuesday, March  16th,                        

starting at 6:30 pm. 

Idaho Pizza  at  

7100 W. Fairview.   

Near Cole Rd   

 

INTRODUCTIONS                         

(come prepared to answer the following:  

What’s your nomination for the Oscars? 

Best Movie—Best Actor –Best Actress? 

 

 

 

ANNOUNCEMENTS 
(Including your projects or achievements) 

 

*Table readings—so bring your TEN PAGES, bring 

enough copies for the readers. 

 

ISA Short Screenplay Contest 

 Start writing now!  This yearôs winner 

will be produced by ISA and IMP. 

¶ 15-20 pages 

¶ 1ð2 locations, something that can be 

shot on a stage like a t.v. show, sitcom 

¶ Your chance to create a television 

pilot? 

¶ Majority of characters female 

¶ Written in industry format 

¶ MUST BE RECEIVED BY JULY 

1ST 

¶ $20 entry fee, application form, and 3 

copies of the screenplay should be 

mailed to:  ISA c/o Louise Luster, PO 

Box 663, Eagle, Idaho   83615.  Make 

check payable to: Idaho Screenwriters 

Association. 

¶ Prizes will also include $50 cash to 1st 

place winner, and the top three screen-

plays will receive Professional Feed-

back from Lance Thompson,          

Hollywood Script Doctor. 

¶ Applications can be downloaded from 

www.idahowriters.org  

> Sherry A. E. Cann, President / 

Founder  sherry.ae@hotmail.com  

871-4501 

> Louise Luster         CTP Films 

Executive Producer 

ctpfilms@cableone.net / 

www.ctpfilms.com  859-5123 

> Lance Thompson  Script Doctor 

lancet@q.com 898-1451 

> Pamela Thompson Career 

Coach/Recruiter                               

pamrecruit@q.com 
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March Meeting 
AGENDA 
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Thanks to Avatar, Hollywood is nuts over 3-D. 

There are 20 movies set to be released in 3-D in 

2010.   

 

Are there enough screens for all 

of them?  Not even close!   

With massive titles like Alice In 

Wonderland, Harry Potter and 

the Deathly Hallows, Shrek    

Forever After, and Toy Story 3 all 

coming down the 3-D pike,   

theater chains are racing to meet 

the demand.   

Also in 3-D are Dream Works 

Animationôs How to Train Your Dragon and Warner 

Bros.ô Clash of the Titans. 

 

Okay, so when 2-D movies are converted to 3-D, 

will they look as cool as films originally shot in 3-D, 

like Avatar?  Some say yes, arguing that they can 

add real subtlety and depth to human faces.  But  

others disagree.  Theater owners say, ñconversion 

just isnôt as good as production with 3-D in mind.ò  

Movies being considered to be redone in 3-D are big 

hits like Titanic, Star Wars and  The Lord of The 

Rings. 

 

Who is the biggest 3-D winner?  How many times 

have you seen Avatar?   

 

And who is the biggest 3-D loser? Until 3-D TVs are 

a mass-market reality, expect home-video sales to 

continue declining.  The studios are exuberant over 

their 3-D spectacles in theaters, but home-video 

sales are still falling, more so on titles that are 

buoyed by 3-D in theaters.   

 

 If you havenôt paid your dues for 2010, 

please get those sent in.  $15 a year or $10 a 

year if youôre a member of IMP. 

Make checks payable to IDAHO       

SCREENWRITERS ASSOCIATION and 

mail that with your information to:  

Sherry Cann 

13350 W. Fernleaf St. 

Boise, Idaho   83713 

 

Name____________________________________ 

Address__________________________________ 

_________________________________________ 

Email____________________________________ 

 

[ ]IMP Member   [ ] want information about IMP  
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Membership Time!  

The Future of 3 -D 

SAVE THE DATE! 

Monday, March 29th 6ð9:30 pm 

 

Networking and Presentation 

Workshop: Make First              

Impressions Last  
Presenters Lissa Hamilton and Pamela  

Thompson 
 

Cost $30/   $25 if register by March 17.  Contact Pamela 

Thompson, PamRecruit@q.com for more details. 

http://rds.yahoo.com/_ylt=A0oGklRwDotLx_0AOQVXNyoA;_ylu=X3oDMTB2NHBpYnY1BHNlYwNzYwRjb2xvA3NrMQR2dGlkA1NBTUEwMDZfOTA-/SIG=1bbgqk5om/EXP=1267490800/**http%3a/movies.yahoo.com/movie/1810078365/video/17167847/20091216/118/17167847-1000-wmv-s.98855548-,171678


 

Cabin Prices:                                   
Inside Cabin $616 pp 

Outside Cabin $756 pp 

Balcony Cabin $866 pp 

Get your deposit in now!             
Contact Diana Rolig                  
Travel Consultant                      
Global Travel for your place on the 
IMP MEXICAN RIVIERRA CRUISE 

 

     Call   
387-1000                

dianar@globaltrav.com                                 
Or contact Sherry Cann at 
sherry.ae@hotmail.com for more information 

 

7-Day Mexican Rivierra 
Cruise Sails out of L.A.              
January 9, 2011                  
First Deposit of $250 
pp due by April 1st                         
Final Deposit due by        
November 2010 

Ports of Call:                        
Cabo San Lucas * Mazatlan 
* Puerto Vallarta 
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Mar 5ðAlice in Wonderland      

(3-D with Johnny Depp, Anne 

Hathaway and Mia Wasikowska) 

Mar 5ðBrooklynôs Finest 

(Richard Gere, Ethan Hawke and 

Don Cheadle) 

Mar 12ðGreen Zone (Matt 

Damon) 

Mar 19ðRepo Menð(Forest 

Whitaker and Jude Law) 

Mar 19ðThe Bounty Hunter 

(Gerard Butler and Jennifer   

Aniston) 

 

 

Mar 23ðI Love You Phillip   

Morris (Jim Carrey and Ewan 

McGregor) 

Mar 26ðGreenberg (Ben Stiller) 

Mar 26ðHow to Train Your 

Dragon (3-D Animation) 

Mar 26ðHot Tub Time Machine 

(John Cusack, Rob Corddry, 

Craig Robinson and Clark 

Duke) 

Mar 31ðThe Last Song (Greg       

Kinnear and Miley Cyrus) 

Apr 2ðClash of the Titans 

(Sam Worthington 3-D) 

 

Apr 9ðDate Night (Tina Fey and 

Steve Carell) 

Apr 16ðDeath at a Funeral 

(Martin Lawrence, Tracy Morgan 

and Chris Rock) 

Apr 23ðThe Back-Up Plan 

(Jennifer Lopez and Alex 

OôLoughlin) 

Apr 23ðWall Street: 

Money Never Sleeps 

(Michael Douglas 

and Shia LaBeouf) 

 

 

http://idahomediapro.org 

Wednesday, Mar 17th  

IMP Luncheon  11 amð1pm 

 

 

Sun Ray Café, 1602 N 13th 

Street, Boise 

Join IMP members at the 

Sun Ray Cafe. 

Weère going on a Cruise! 

                                                         

 

ò Love means never having to say 
youõre sorry.ó 

Love Story, 1970  

Movie Quote:  

SPRING MOVIE PREVIEW 
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òSuccess is simply a matter of luck.  Ask any failure.óðEarl Wilson 

(1907-87), American Newspaper columnist 

St. Patrickõs Day is symbolized by leprechauns and shamrocksð

two symbols of luck.  And we often refer to the luck oõ the Irish.   

Often when someone is successful, we think of him or her as 

lucky.  You can be lucky too. 

You create your own luck by preparing for, recognizing and 

acting upon opportunity.  

Preparing for opportunity  

When you commit to a course of action, often it seems that 

everything falls into placeðyou have a sudden streak of 

luck.  Everyone you meet seems to be a piece of the puzzle.  By 

committing to a goal, you are better able to recognize          

opportunities that will help you attain that goal.   Lucky people 

are prepared for opportunities and take advantage of them.  

To be lucky in your profession, put yourself in the right place at 

the right time.   Attend  meetings of industry organizations such 

as the Idaho Screenwriters Group, Idaho Media Professionals 

(www.idahomediapro.org) or other meetings that are relevant to 

you.  Take advantage of any meetings you can attend.  My 

friend Erik, who lived in Chicago, went to an art gallery that sold 

animation artwork.  A guest from Disney was scheduled to 

speak.  Instead of remaining in the background, Erik asked An-

dreas Deja if he would be willing to view his portfolio and give 

him some feedback.  Andreas recognized Erikõs passion and 

mentored him.  Erik eventually became an intern at Disney and 

has since worked at Dreamworks and other studios. 

When you are clear about what you want, things start to happen 

which seem serendipitous.  

Ask for what you want and let others know about your dreams 

and aspirations. My grandmother used to say, òNo you have, yes 

you might get.ó  You have to take chances and be not only   

willing to try, but be willing to fail and be rejected.   Be open to 

feedback and donõt let it get you down if someone isnõt as   

encouraging as youõd like them to be.  

Donõt hide your talents and interests from others.  Use every 

chance you get to tell others what you do and you will create 

your own luck.  Take advantage of the unexpected and do 

something out of your comfort zone to propel your career   

forward.  Take a chance and make a call or write a note or talk 

to the person in the elevator.  

Recognize opportunity and take a chance  

There is more opportunity available to everyoneðall the timeð

than we recognize.   

One evening, a group of friends in the carpet business went to a 

comedy club in Toronto for amateur night.   One was urged by 

the others to get up on stage.   Following the Nike philosophy --

òJust Do Itó-- he took the chance.   What was supposed to be a 

fun, spur-of-the moment dare to entertain his friends turned 

into a life-changing, career-changing opportunity for former 

carpet guy, now comedian Howie Mandel.  

Put yourself in play.  You canõt win a contest you donõt          

enter.  Even if you live in an area which isnõt full of opportunities 

for employment as a screenwriter, it doesnõt mean you canõt 

work as an screenwriter.  Write scripts and enter them in       

contests.  You might get lucky and win the contest.   Those who 

donõt enter never have a chance.  Donõt search for excuses about 

why you canõt do something and why nothing ever works out for 

you.  Put effort in every day towards what you really want and 

share your dream with others. 

Opportunity is everywhere.  Learn to recognize it and be ready. 

Act upon opportunity and unlock your potential  

A career coaching client, Mike, had moved with his wife and 3 

children from the Midwest where he had been an art director for 

an advertising firm.  He enrolled in animation classes in Los    

Angeles, preparing himself to make a career change to follow his 

dream to work in animation.   When I reviewed his portfolio it was 

obvious he had a passion for character design and I told him 

about a job opening at Nickelodeon.   He acted upon the lead 

immediately, submitted his portfolio and received a character 

design test for the òFairly Odd Parents.ó  As soon as he got the 

test, he recognized the opportunity and acted upon it.   He 

worked hard on the test, forgoing all other activities.   His family 

didnõt see him until he finished the test.  Mike was overjoyed 

when he was hired, besting other candidates who were          

experienced character design artists.  He acted upon opportunity 

and was hired despite the fact that he had no experience in the 

animation business.  He felt lucky but he had worked hard,    

preparing himself by taking classes and working on his portfolio 

and doing his best on the test.  He had acted upon opportunity.  

Donõt be afraid of doing the unusual or the unexpected.  By   

doing the unusual and the unexpected, you will invite change.  A 

Seinfeld episode once had the unlucky George do the opposite 

of whatever he thought he should do.   Instead of flattering his 

boss, he told him what he thought and was promoted.   Instead 

of fawning over a girl, he ignored her and she seduced him    

instead.  Everything went his way as long as he did the           

opposite.  Try something out of your comfort zone.   Be bold and 

take a chance and do something unusual or unexpected.   

When you go to an event talk to the other people there.   If you 

see someone at an event wearing a company logo, you can start 

a conversation by asking them about that company.  Be       

genuinely interested in people and you will be surprised at the 

opportunities that come your way. 

Create the life you want  

A recent client, Anthony, moved his family from Detroit to Los 

Angeles because job prospects in Detroit were dismal.  With only 

$500 in his pocket, he drove a van loaded with all their stuff.  His 

two teenaged children and his wife believe in him and support 

him in his passion.  The day he moved to Los Angeles, he called a 

friend who was currently working in Las Vegas.  Anthony drove to 

Las Vegas to help his friend at E3.  While Anthony was there, his 

friend called a friend in Los Angeles and asked if he could use 

another hand.  Anthony went back to Los Angeles and started 

loading gear for another show.  Within the week, they noticed 

how industrious he was and offered him a supervisory position.  

 

 

   ñ continued on the next page ñ 

 



include Lucas      

Animation in       

Singapore, LAIKA in Portland,      

Oregon; and Framestore in London, 

England.   She speaks regularly on 

career issues at  colleges, universities 

and conferences.  For recruiting,   

career coaching or speaking requests 

contact Pamela Thompson at     

PamRecruit@q.com.  

Pamela Kleibrink Thompson  

The 911 Recruiter and Career Coach 

read my online column "The Career 

Coach" at http://mag.awn.com 

Linkedin profile at http://

www.linkedin.com/in/

endings). Many movies have 

bittersweet endings.  The 

WGA voted the number One 

best screenplay of all time 

Casablanca.  In the end, Rick 

willingly gives up the love of 

his life to do the right thing.  

Itôs bitter and itôs sweet. 

The key is the heart of the 

story, the relationship(s). If we 

are involved with the         

characters (love them, hate 

them, admire them, etc.), then 

the payoff is the showdown 

and realization. 

Most commercially successful 

movies, despite claims to the 

opposite, have a message or 

theme.  A meaning to the story. 

Meaning adds another       

emotional connection for your 

reader and audience. It can be 

very simple such as the ñgood 

triumphs over evilò theme we 

It is said that the first ten pages are the 

most important in a screenplay, and 

the last ten minutes are the most      

important for a movie. 

This is one reason the catalyst needs to 

occur by page 10.  And also why the 

resolution (the showdown plus the  

realization) must be emotionally     

satisfying. 

The first 10 pages need to read well. 

They always begin with a hook. You 

donôt need to open with car crashes 

and bombs, you just need to open with 

something well written and interesting. 

What makes a satisfying ending? The 

showdown or climax must be the    

biggest thing in the movie, and your 

central character needs to be       

prominent. In other words, a strong 

emotional and thematic resolution. 

You donôt have to have a happy     

Hollywood ending for your movie to 

resonate emotionally with audiences 

(although Hollywood loves happy 

see in many action movies. 

One word of caution: Donôt be 

so wrapped up in your theme 

that your screenplay becomes a 

sermon.  Be subtle.  The theme 

should mostly be part of the  

subtext of the screenplay. 

Sherry  A. E. Cann 
ISA President 

www.idahowriters.org  

Sherry.ae@hotmail.com 

 

happened to work for a publisher and 

helped Ted publish his first childrenõs 

book.  Lucky for us, Ted  did not give up 

and kept at it.  Lucky for us, he was not 

afraid of telling his friend what he was up 

to.  Because now the world knows and loves 

the writing and illustrations of Ted Geisel, 

alias Dr. Seuss.   

 

The person who is lucky is the person who is 

focused and persistent. positive and passionate.   

 

Luck is preparing for, recognizing and acting 

upon opportunity.   Will you be ready? 

 

Pamela Kleibrink Thompson  is an  

internationally known   recruiter/hiring 

strategist and career coach.  Clients  

Keep at it  

There are countless tales of artists who 

are òdiscovered.ó  But rarely is some-

one an overnight sensation.  Those 

who are lucky enough to be discovered 

are those who are persistent and    

focused.  A artist named Ted, whose 

birthday is March 2, came up with his 

first illustrated childrenõs book when he 

was in his early thirties.  Despite 43 

submissions and 43 rejections, Ted 

didnõt give up.  

Finally, he ran into a college buddy on 

the street and told his friend what he 

was trying to do.  That friend          
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Writing Tips from 
SherryÜ..      
( The First and 
Last Ten)  

http://www.linkedin.com/in/pamelathompson
http://www.linkedin.com/in/pamelathompson

